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Data Release: Canadians retail sales disappoint in November, but it's all a gas price story 

 
 Canadian retail sales increased by 0.2% in November, disappointing the consensus which called for a 0.5% 

m/m print. The result comes atop of upwardly revised October figures, when sales rose 1.2% (previously 
reported as 1.1%). In real terms, sales were up by a very healthy 0.7% on the month. 

 
 Sales increased at less than half the broader categories and were led by building materials (+2.9%), 

furniture (+2.0%), electronics (+1.0%) and autos (+0.8%). They were offset by declines at gas stations (-
1.0%) as gas prices fell on the month, with large pullbacks experienced at  miscellaneous (-1.0%) and 
food & beverage stores (-0.5%).  

 
 Regionally, sales were up in eight provinces, led by P.E.I. (+2.1%), N.B. (+2.0%), and Saskatchewan 

(+1.6%). On the other hand, sales in B.C. (-0.7%), Alberta (-0.5%) and Newfoundland & Labrador (-0.4%) 
declined on the month and remain below last year's levels in the latter two provinces.  

 
 E-commerce sales accounted for 3.0% of total sales in November. This was up from 2.3% in October and 

the highest portion of the year as Canadians took advantage of Black Friday and Cyber Monday sales 
online. 

 
Key Implications 

 
 Despite the disappointment on the headline, this was a good report. The overall figure was dragged down 

by the decline in gasoline prices in November, but the print comes atop of strong (and upwardly revised) 
performance in previous months. Moreover, after removing price effects, sales were up by a very strong 
0.7% suggesting that consumption will be a key driver of growth in the last quarter of 2016, advancing 
slightly above the mid-2% mark and continuing the strong showing from the previous quarter.  

 
 Still, some of the strength in consumption is likely to wane this year. Retail sales have in recent months 

been boosted by strong sales at building material and furniture stores. As the housing market cools this 
year, we expect these categories to weaken correspondingly. Sales will likely also be weighed down by 
gradually rising longer-term interest rates, which are likely to get pulled up alongside U.S. borrowing costs. 
As such, we expect consumer spending to decelerate to just under 2% in 2017, consistent with the overall 
pace of growth in the economy.   

 
Michael Dolega, Senior Economist 
416-983-0500 

 

DISCLAIMER 
This report is provided by TD Economics.  It is for informational and educational purposes only as of the date of writing, and may not be appropriate for 
other purposes.  The views and opinions expressed may change at any time based on market or other conditions and may not come to pass. This 
material is not intended to be relied upon as investment advice or recommendations, does not constitute a solicitation to buy or sell securities and 
should not be considered specific legal, investment or tax advice.  The report does not provide material information about the business and affairs of TD 
Bank Group and the members of TD Economics are not spokespersons for TD Bank Group with respect to its business and affairs.  The information 
contained in this report has been drawn from sources believed to be reliable, but is not guaranteed to be accurate or complete.  This report contains 
economic analysis and views, including about future economic and financial markets performance.  These are based on certain assumptions and other 
factors, and are subject to inherent risks and uncertainties.  The actual outcome may be materially different.  The Toronto-Dominion Bank and its 

http://twitter.com/TD_Economics


affiliates and related entities that comprise the TD Bank Group are not liable for any errors or omissions in the information, analysis or views contained 
in this report, or for any loss or damage suffered. 

 

 
 

 

 


