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CaUtlon regardlng J0) Bank Financial Group

forward-looking statements

From time to time, the Bank makes written and oral forward-looking statements, including in this document, in other filings with Canadian regulators or the U.S.
Securities and Exchange Commission (SEC), and in other communications. In addition, the Bank’s senior management may make forward-looking statements
orally to analysts, investors, representatives of the media and others. All such statements are made pursuant to the “safe harbour” provisions of the U.S. Private
Securities Litigation Reform Act of 1995 and applicable Canadian securities legislation. Forward-looking statements include, among others, statements regarding
the Bank’s objectives and targets for 2009 and beyond, and strategies to achieve them, the outlook for the Bank’s business lines, and the Bank’s anticipated
financial performance. The forward-looking information contained in this document is presented for the purpose of assisting our shareholders and analysts in
understanding our financial position as at and for the periods ended on the dates presented and our strategic priorities and objectives, and may not be appropriate
for other purposes. The economic assumptions for 2009 for the Bank are set out in the Bank’s 2008 Annual Report under the heading “Economic Summary and
Outlook” and for each of our business segments, under the heading “Business Outlook and Focus for 2009.” Forward-looking statements are typically identified by
words such as “will”, “should”, “believe”, “expect”, “anticipate”, “intend”, “estimate”, “plan”, “may” and “could”. By their very nature, these statements require us
to make assumptions and are subject to inherent risks and uncertainties, general and specific. Especially in light of the current, unprecedented financial and
economic environment, such risks and uncertainties may cause actual results to differ materially from the expectations expressed in the forward-looking
statements. Some of the factors — many of which are beyond our control and the effects of which can be difficult to predict — that could cause such differences
include: credit, market (including equity and commodity), liquidity, interest rate, operational, reputational, insurance, strategic, foreign exchange, regulatory, legal
and other risks discussed in the Bank’s 2008 Annual Report and in other regulatory filings made in Canada and with the SEC; general business and economic
conditions in Canada, the U.S. and other countries in which the Bank conducts business, as well as the effect of changes in existing and newly introduced monetary
and economic policies in those jurisdictions and changes in the foreign exchange rates for the currencies of those jurisdictions; the degree of competition in the
markets in which the Bank operates, both from established competitors and new entrants; defaults by other financial institutions in Canada, the U.S. and other
countries; the accuracy and completeness of information the Bank receives on customers and counterparties; the development and introduction of new products
and services in markets; developing new distribution channels and realizing increased revenue from these channels; the Bank’s ability to execute its strategies,
including its integration, growth and acquisition strategies and those of its subsidiaries, particularly in the U.S.; changes in accounting policies (including future
accounting changes) and methods the Bank uses to report its financial condition, including uncertainties associated with critical accounting assumptions and
estimates; changes to our credit ratings; global capital market activity; increased funding costs for credit due to market illiquidity and increased competition for
funding; the Bank’s ability to attract and retain key executives; reliance on third parties to provide components of the Bank’s business infrastructure; the failure of
third parties to comply with their obligations to the Bank or its affiliates as such obligations relate to the handling of personal information; technological changes;
the use of new technologies in unprecedented ways to defraud the Bank or its customers and the organized efforts of increasingly sophisticated parties who direct
their attempts to defraud the Bank or its customers through many channels; legislative and regulatory developments; change in tax laws; unexpected judicial or
regulatory proceedings; the U.S. securities litigation environment; unexpected changes in consumer spending and saving habits; the adequacy of the Bank’s risk
management framework, including the risk that the Bank’s risk management models do not take into account all relevant factors; the possible impact on the
Bank's businesses of international conflicts and terrorism; acts of God, such as earthquakes; the effects of disease or illness on local, national or international
economies; and the effects of disruptions to public infrastructure, such as transportation, communication, power or water supply. A substantial amount of the
Bank’s business involves making loans or otherwise committing resources to specific companies, industries or countries. Unforeseen events affecting such
borrowers, industries or countries could have a material adverse effect on the Bank’s businesses, financial results, financial condition or liquidity. The preceding list
is not exhaustive of all possible risk factors and other factors could also adversely affect the Bank’s results. For more information, see the discussion starting on
page 64 of the Bank’s 2008 Annual Report. All such factors should be considered carefully when making decisions with respect to the Bank, and undue reliance
should not be placed on the Bank’s forward-looking statements. Any forward-looking information or statements contained in this document represent the views of
management only as of the date hereof. The Bank does not undertake to update any forward-looking statements, whether written or oral, that may be made from
time to time by or on its behalf, except as required under applicable securities legislation.
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Highlights

B The first truly North American bank
W Lower risk retail focus
B Conservative risk management

B Consistently investing for the future

Growing through global recession and recovery
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Key Businesses

E Bank Financial Group

| | | | |
Canadian P&C!? Global Wealth? TD Ameritrade?2:3 U.S. P&Ct Wholesale

Canada Trust [[3] Waterhouse f) AmMERITRADE  [[3] Bank i3] Securities
America’s Most Convenient Bank®
E Commercial Banking E Asset Management
E Insurance E Wealth Management
1. “P&C" refers to Personal and Commercial Banking.
2. “Global Wealth” and “TD Ameritrade”, together, makes up the Wealth Management business segment. 4

3. TDBFG has an investment in TD Ameritrade.



U.S. Personal and Commercial Banking T L p—

Overview

B Lead in customer service and convenience
— Rated #1 by J.D. Power for Customer Satisfaction,
4 years in a row!
— 50% longer hours than the competition?
— Unique brand positioning and culture: “America’s Most
Convenient Bank”

® Enviable footprint with continued organic

growth

— More than 1,000 stores

— Operating in 5 of the top 10 MSAs, from Maine to
Florida

— Opened 28 new stores YTD Q3

® Disciplined credit culture
— In-footprint lending
— Conservative products
— Distribution through proprietary channels, not brokers

m Leverage TDBFG

Well-positioned for future growth

1. Rated #1 in “Highest Customer Satisfaction” in the U.S. Mid-Atlantic region by J.D. Power and Associates in 2006, 2007, 2008, and 2009. TD Bank received the highest numerical score among retail banks in the Mid-Atlantic (NY, NJ, PA, MD, DE, DC) region in the proprietary J.D. Power and
Associates 2009 Retail Banking Satisfaction StudySM. Study based on a total of 28,570 responses measuring 23 providers in the region and measures opinions of consumers with their primary banking provider. Proprietary study results are based on experiences and perceptions of 5
consumers surveyed in January 2009. Your experiences may vary. Visit jdpower.com. Ranked #1 in “Small Business Banking Satisfaction” by J.D. Power and Associates in 2007, 2008, and 2009.
2. Based on average store hours for TD Bank compared to national average store hours.



America’s Most Convenient Bank [ sankFinancial Group

AMERICA'S MOST
CONVENIENT

BANK!

= OPEN EARLY,
OPEN LATE

= LIVE CUSTOMER
SERVICE 24/7

* FREE COIN COUNTING

B Provide legendary customer service and unparalleled convenience
] -ﬂ@ﬁ? IS the essence of our external brand and internal culture

B Competitive advantage cannot easily be replicated

WOW! is a differentiator

6



Diversified Loan Portfolio

) Bank Financial Group

Balances as of Q3 20091
Total: US$53B

Residential
Real

Estate
$4B

Non-Residential 8%

Other Personal Real Estate
$9B

$1B
204 \ 17%

Credit Cards® Commercial

$1B Indirect Auto & Industrial
2%0 $3B L $21B
6%0 ) 41%
|
2
HELOC
$8B |
15% .
Residential ¢
Personal Mortgages ®
36% $6B
$19B 11%

Commercial
64%
$34B

Balanced portfolio

1. For additional information on the loan portfolio in U.S. dollars, please see the Q3 2009 Quarterly Results Presentation, available on the TD Bank Financial Group Investor Relations website, at www.td.com.

2. U.S. HELOC includes Home Equity Lines of Credit and Home Equity Loans.
3. U.S. Credit Cards are managed by the Canadian P&C segment of TD Bank Financial Group.


http://www.td.com/
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Solid Credit Performance
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Bank Financial Group
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I U.S. Peers

0.00%

Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3
2007 2007 2008 2008 2008 2008 2009 2009 2009

Continue to be positive outlier

“Q2 2009" relates to Q2/09 for U.S. Peers (period ended June 30, 2009) and Q3/09 for TD (period ended July 31, 2009). U.S. Peers include C, BAC, JPM, WFC, PNC, USB. For U.S. peers, data based on SNL Financial.



Continue with Focused Strategy [ Bank Financial Group

B Headwinds
— Margin compression from low interest rate environment
— Impact of challenging economy on higher PCLs and non-
performing loans

B Taillwinds
— Loan and deposit volume growth
— Organic, de novo growth
— Post-integration — one-model

Cautious outlook for U.S. economy



I nteg ratl on :ﬁ{ Bank Financial Group

B Coming together as one bank
B One brand — Maine to Florida
B De novo strategy on track

B Data conversion successful

Best of Breed integration

10



Post-Integration Opportunities It Groun

B Continue to build on wmﬂf foundation

B Cross-selling opportunities
— Wealth Management
— Insurance

— Corporate Banking
— TD AMERITRADE

®m Continue growth and de novo expansion

Well-positioned for future growth

11



U.S. Personal and Commercial Banking D

Bank Financial Group

Key Takeaways

Lead In customer service and convenience

Enviable footprint with continued organic
growth

Disciplined credit culture

Leverage TDBFG

Growing through global recession and recovery

12
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